* public sector work
ith me, what you see is what * copy and editorial

you get — because there is « advertising (print)

only me, mostly. It's the way I've worked for « advertising (web)

16 years, and clients seem to like it. They « direct marketing, email, print
know they’ll deal direct with me, they know * newsletters

I'll be up to speed on their projects, and * website design

they can rely on me to talk sense to them, * presentation design
whatever the query. * graphics

* interactive PDFs
The other thing clients like is my low - arks, [estiers, (aelers

) .  market rch
overhead. | work in a shared space in an AIKELTESEart

interesting converted brewery building by " reports
the River Avon, just outside Bath. | have " why steven carter?
no employees — | prefer to involve trusted
associates when a project requires resources
beyond my personal capabilities. So prices

are kept sensible.

Click on the table of contents to find out
more about my work, and get in touch if you
think | could help you in the future.

Steven Carter

‘Associates Ltd. steve@stevencarter.co.uk 01225 851888




creative services for the public sector

growing proportion of my work

is undertaken with public sector
organisations. | have experience in working
to current accessibility standards, and
recently completed a website design project
that achieved the top AAA accessibility
rating (for the Office of Disability Issues).

| also work on design and editorial projects
in the field of social and public sector
research. For example | recently designed a
20-page questionnaire about the health and
well-being of children and young people for

the DCSF, where the emphasis was on user-
friendliness. | have also designed, edited and
produced a number of research-focused
newsletters for organisations associated with
the public sector.

Steven Carter
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copy and editorial

he writing came first, and | still do

as much as | can. Whether creating
content for websites, or hunting down the
bon mot for an advertisement, | get job
satisfaction from producing copy that people
will read. Bad writing really depresses me.

| began by working with market research
practitioners who were, by their own
admission, better at conducting excellent
research than writing about it. Brochures,
advertising, web content, corporate
statements, newsletter copy — it all had to be
done. 16 years on, we're still working together.

Outside market research, | write for websites,
newsletters, brochures, advertising -

anywhere that good copy makes a difference.

Compelling content
created from your
raw materials:
presentations, press
releases, written
notes...

One point of contact
makes it easy to keep
tabs on your project.

steve@stevencarter.co.uk 01225 851888 << < > >3
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ears of experience of producing

advertising for business to business
applications mean that I've accumulated
examples of ads that use humour, example,
graphics and text — and combinations of all
four — to put their message over.

My work in both copywriting and design

means that clients have direct contact with
the entire creative process.
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hat’s the most effective way to

communicate your message?
In essence: be clear about what you want
to say, to whom you want to say it, and how
you're going to deliver the great news.

My extensive experience — as a market
research practitioner, marketer and creator —
can help you to put your story in front of the
right people at the right time. I'll save you
time, deliver excellent value and free up your
own specialists to do the work that you hired
them to do.

| look forward to talking in more detail.

Steven Carter

Steven Carter
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